We believe equality
IS a human right.

While we have always stood up for
equality, we recognize that we have more 111 1 1

to do. Everyone has a vital role to play GUIdlng PrlnClpleS
in reducing exclusion and discrimination  We celebrate the diversity of

- particularly against communities who
face extra barriers in many areas of life.

individual expression

We know that where people are able * We know that people feel better and
to be themselves, they feel better and also can do a better job when they can

can do a better job. Where people can be their truest selves
be their authentic selves, they are

more likely to raise their voices and to
participate in the important conversations
that lead to long term and needed,

positive societal change. « We're all equal, whoever we are and
whoever we love

* We want The Body Shop to be a great
place to work, shop, and express
yourself, whoever you are

o

* We recognize and celebrate everyone,
' regardless of their gender identity and
83%" gender expression

, eople i » We recognize and respect the gender
 LGBTO+ workers identity and gender expression
Jue t kp of all of our trans and

non-binary

colleagues

Through our charter, we aim to ensure
that our LGBTQ+ team members are | 2
accepted and supported, without
exception, to be fully themselves in T v
the workplace. We are PROUD of our
LGBTQ+ colleagues and we want to P @ -
SEE everyone’s identities in all of their LS | \
uniqueness and beautifully bold self- ’L[ 1> |
expression. This includes physical dress Q DV &
as well as mannerisms, gesticulation e

as well as speech. We want to SEE our

LGBTQ Ll d Ikt
isten to yOUQUNEREEENY THE BODY SHOP




At The Body Shop, every employee has a right to equality of self-expression.

We don’t believe in uniformity. Shop colleagues, we’ll give you one of our famous green aprons
and the rest is up to you! Shop, office, and distro center colleagues, wear what makes YOU feel
good. Show up to work as yourself and let your personality shine.

We don’t hold ideas or enforce standards around what self-expression means based on sexual
orientation or gender identity. Anyone or everyone is welcome to wear make-up, or show off
their bare skin. You are FREE to express yourself through your appearance — with make-up,
jewelry, and fashion accessories that highlight YOUR personality and gender.

We do not tolerate harassment or discrimination based on a person’s sex, sexual orientation,
gender identity or gender expression.

We follow non-discriminatory practices and are committed to challenging discrimination if it is
encountered. This is true through recruitment and all stages of employment and extended to all
of our employees, regardless of contract type.

We respect people’s right to define their own gender identity. This includes everyone, including
our trans and non-binary employees.

We commit to equally honoring all family structures and relationships
through being mindful that our policies include and benefit the people
that our LGBTQ+ colleagues support and love.

We will be good allies to our internal LGBTQ+ community through
amplifying and listening to the voices of our LGBTQ+ team members.

Whilst we will continue to enjoy all opportunities to celebrate our diverse workforce
such as through our support of PRIDE season each year, PRIDE never stops and neither
does our commitment to the principles in our Work in PRIDE charter which apply every
day at The Body Shop. We unequivocally support our colleagues right to authentically
express themselves and to Work in PRIDE.

Sincerely,

The Body Shop

Click here to add your pronouns as
honorary signatories of the charter % N\
and in a show of your support. 7 N

THE BODY SHOP
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INPRIDE GHARTER

A new national study by
The Body Shop uncovered that:

(35%)

feared being accepted in the workplace
with nearly half (49%) confessing to dressing
differently to ‘fit in’ and be accepted at work

, the general
population deemed blouses(16%), nail varnish
(69%) and makeup (68%) as unacceptable for a
male-identifying colleagues to wear

, It was deemed
unacceptable for these individuals to have
facial piercings(63%) and visible tattoos (60%)

(30%)

revealed they either know someone
or have personally experienced workplace
bullying due to expressing their true selves

The survey was conducted with 2002 respondents from the UK, 201 of whom identify as part
of the LGBTQ+ community. The Body Shop worked with independent creative market research
agency Atomik Research.

Statistics for this report were gathered from:

*  https:/www.stonewall.org.uk/cy/node/24594

** https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_
data/file/722314/GEO-LGBT-Survey-Report.pdf

*** The Body Shop survey



